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	APPLICATION 
FORM




6th AGBM AWARDS

2010 Innovating Medical Technologies

	

Name of the Company :  
Medical device’s name : 
Person to contact :
Address : 

                                                                 Tel :
Zip code :             




Fax :
City :     


                                               E Mail : 


This electronic file must be returned  before January 10th before 24h00 at agbm@utc.fr
Applications are finally confirmed upon receipt of the 200€ inscription fees.

Please peruse the 6th AGBM awards rules
This file must not exceed 6 pages and should be less than 3 Mb including prospective photographs and diagrams.

AGBM. 
Information: Tel : (33) 3 44 23 73 33  ou Web site : www.utc.fr/agbm

PRESENTATION OF THE COMPANY

Creation date :

Chairman and CEO of the Company:

Legal structure (specify if it is a subsidiary, a group, …) :

Share capital:      
Turnover:.






% biomedical:        










% dedicated to R&D:      
Manpower : 

Principal products (medical or not, indicate % of Turnover): 

Additional information: 

Describe in a few lines the Medical Device presented at the 6th AGBM Awards.

Part n°1 : PRESENTATION OF THE DEVICE

PRODUCT ORIGIN
Describe the origin of the idea behind the device: 
Indicate, if any, the scientific collaborations for the development of the device: 

Did the product originate from a technology transfer ? With which organism ?

Did you benefit from government or public subventions? If so, specify the source: 

OPERATION PRINCIPLE

(scientific and technological innovation elements, inclose necessary documents, photographs, diagrams, publications…)

MANUFACTURE

Specific knowledge implemented to manufacture this device : 

Subcontracting for all or parts of the product (if yes, which parts ?)

Part n° 2 : ECONOMIC ASPECTS

MARKET ANALYSIS
Is the innovation part of a traditional market segment, or a new one ? which one ? 

Is the device EC labelled ?

First availability date or expected date in France and other countries (specify the country): 

Quantify market potential (in thousands of euros)

Who are/will be your customers?

Specify, if possible, the companies or products names in competition with you on this market :

What is your competitive benefit? 

FINANCIAL ASPECTS

What is the cost of the product (unit price, consumables, maintenance…) ?

Number of devices sold to this day : 

Time predicted to achieve investment return: 

Number of medical devices to be sold to achieve investment return:

Did you start a reimbursement claim process for the device :. 

MARKETING STRATEGY

Sales force structure: 

Distribution network: 

Part n° 3 : ADEQUACY WITH USERS NEEDS AND CONSTRAINTS

MEDICAL ASPECTS

What medical benefit do you claim to fulfil with this device? 

What is the diagnostic or therapeutic benefit compared to existing products? 

What is its benefit in terms of cost/effectiveness ratio?  
May your device substitute for another technology ? 

May your device induce healthcare savings. 

Who are the endusers? 
Were clinical trials already carried out? (If so, specify participating institutions or publications) 

On which site is the product installed or tested? (specify, if desired, endusers references):

Does any reimbursement modality compensate for users’ medical costs?

SECURITY, QUALITY, MAINTENANCE

What are the maintenance constraints for this medical device? 

What are the device requirements in terms of security?  

What are the possible restrictions, reverse effects, contraindications? 

Is there any training for hospital maintenance technicians?

Do you propose training for endusers? 

What quality controls do you recommend?

Is the company certified (if yes, since when and according to which standard)?
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 What do you mean by heading ? Do you mean name of the medical device ? 









